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Profile

Dongguan Ketuo Electronic Technology Co., Ltd. has been rooted in Dongguan, the "world 
manufacturing center", since 2012. It has been deeply involved in the fields of automobiles, motorcycles, 
electric vehicles, and bicycle accessories for more than ten years, and has now developed into a high-
tech enterprise integrating research and development, production, sales, and technical services. The 
company focuses on high-end cycling equipment products, forming a main product line with cycling 
stands, cycling chargers, helmet Bluetooth earphones, and helmet driving recorders as the core, 
providing global customers with one-stop services from product customization and development to 
technical solutions.

Relying on advanced manufacturing systems and professional R&D teams, Koto Electronics has 
established a rigorous full process quality control system. The company has taken the lead in passing the 
ISO9001:2015 quality management system, and its products have obtained international authoritative 
certifications such as CE, FCC, and ROHS. It has also obtained dozens of utility model patents and design 
patents, driving product quality upgrades through technological innovation.

With excellent product performance and stable quality performance, the company's independent brand "YueMaI" has established a good reputation in domestic and 
foreign markets, becoming a trustworthy high-quality brand in the industry.

The company adheres to the core values of "integrity, professionalism, innovation, and win-win", constantly pursuing excellence, leading a healthy lifestyle, and 
creating greater value for society! Welcome friends from all walks of life around the world to join hands and create a better future, and live a healthy life together! 4



Development 
History

YueMaI trademark was applied and embarked on the 
path of brand innovation

Yifeng was established and began the stage of  
processing and assembly；

Annual revenue exceeding 30 million RMB (5 million USD)；

More than 50 patents；

Ketuo  was established, with a foreign trade department and a transformation towards exports；

First to pass ISO9001:2015 quality certification；
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Office
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Workshop
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QC Teams
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Equip-
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Customer 
Statistics

男性 Male 79% 销售区域 Sales regions                 国外 Abroad 81%

重复购买 Repeated  Order 45%

电动车用户 Electric Vehicle User 69%

摩托车用户            Motorcycle User28%

用户满意度 Customer Satisfaction 98%
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Working
Partners
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80+国家和地区
80+COUNTRIES AND REGIONS

                            与国内外数百名客户保持良好联系
maintain good relationship with hundreds of clients home and abroad
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Business 
Scope

Outdoor sports boutique, multiple 
styles, suitable for different models 
and needs, super strong stability, 
super high cost-effectiveness

Automotive grade automatic 
protection chip,  exclusively 
d e s i g n e d ,  c o m b i n i n g 
functionality, portability, fashion, 
and safety

B l u eto oto h  s p ea ke r  h ea d s e t ,  
driving recorders, three in one 
charging stands, bottle holders, 
accessories, and more to meet the 
needs of the people for a better life
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Product 
Concepts

15



Evolution of Hot Styles

To meet customer needs, the size is large, and it can be expanded to install sun hats 
and sports cameras. It comes with anti-theft features, upgraded styles, optimized 
costs, and helps buyers create new and popular products

Eight claws, phone locking knob function, providing comprehensive protection for 
the phone. A star product on Amazon from 2022 to 24. Simultaneously applied for a 
design patent to protect the buyer's maximum interests

Through marketing such as e-commerce and foreign trade, the model  has been 
achieved breakthroughs for audiophile level users and received high praise from 
them
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Information 
• For future orders 

A Handlebar Mode  

Mirrorbase Mode  B

Handlebar with Charging C

Mirrorbase with Charging D

SPECIAL COLOR:  with color  

YF-285-A

Aattached 
to handlebar, 
no charging, 
no color

YF-285-A-
YELLOW-WHITE

Aattached 
to handlebar, 
no charging, 
with special 
color



Product 
Category
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For more products, please refer to Ketuo Product Catalogue.
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USB Charger

03
Helmet Bluetooth

Headphone

04
Camera Holder

01
Phone Holder

06
Accessories

05
Bottle Holder



Application: Motorcycle, Bicycle, Tricycle, Electric Vehicles

19



03

Culture & Honor
Culture Honor



   Vision: Guided by technology, become a leading cycling equipment factory

   Mission: To provide safe, healthy, and fashionable cycling sports equipment for our customers

    Value: The company adheres to the core values of "Integrity, Professionalism, Innovation, and 
               Win-win",  constantly pursuing excellence, leading a healthy lifestyle, and creating  
               greater value for society! 
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Certificates



Certificates



Patents
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Honors
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Market 
Situation

1. The global aftermarket size for auto 
parts is $983 billion, expected to reach 
$1370 billion by 2030, with a compound 
a n n u a l  g ro w t h  rate  o f  3 . 3 8 % .  T h e 
co m p o u n d  a n n u a l  g row t h  rate  fo r 
motorcycle supplies is 5.5%
2. The scale of e-commerce sales is 
expected to reach 292.6 billion US dollars 
by  2030 ,  w i t h  a  co m p o u n d  a n n u a l 
growth rate of 20%. The proportion of e-
commerce sales is expected to increase 
from 4% to 20%

1. Strong attachment to the vehicle 
models and single channel
2. No core technology
3. Serious homogenization of products 
and frequent occurrence of vicious 
competition
4 .  U n r e a s o n a b l e  e x p o r t  p r o d u c t 
structure, low export share of high-tech 
and high value-added products
5. Weak export after-sales service
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Strategy 
Plan

                  Smart Products ≧ 99%
                  Structure Products  ≧ 99.8%

   Requirements of outdoor life;

    New chance brought by new engergy car;
    Actively explore overseas markets;

Positioning high-end cycling equipment
Enrich product portfolio
Enhance customer experience
Improve sales revenue and new product 
return rate

                    Timely, thoughtful, 
                    enthusiastic, and efficient
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地址: 广东省东莞市常平镇环城路珠宝产业园第七栋

联系：邹小姐                   手机/微信：133 1665 1228
Email: sales1@dgketop.com

Add：Building 7, Jewelry Industry Park, Huancheng Road,   
             Changping Town, Dongguan City, Guangdong Province
Contact：Anna Zou                  Mob/Wechat：+86 133 1665 1228
Email: sales1@deketop.com


